





CORPORATE OVERVIEW

Redefining our success

With a view to the collective success

of Simon, our retail partners, and our
neighbors, we continue to redefine

and reimagine how people around the
world shop. Optimizing results across

our global portfolio of preeminent Simon
Malls, Simon Premium Outlets, and The
Mills’ is our priority both short and long
term. We are also investing in our future.
Over the next several years, Simon is
committing billions of dollars to both new
developments and redevelopment projects
that will further diversify and expand the
quality and reach of the Simon portfolio.



GROUND UP

Our strategy focuses on creating superior retail environments and exceptional, world-class

destinations for today’s—and future—shoppers.

—We're dedicated to delivering innovative architecture and omnichannel retailing that blends
both digital and physical experiences to make shopping more exciting and convenient.

—Our priority is the ultimate retail mix, combining best-in-class national and international
powerhouses with the newest first-in-market brands and pioneering retail concepts and uses.

EXPANSIONS

Strategic investments are being made to enhance the market position of our existing assets.

— The scope of work includes developing new wings, adding department stores and other
key retailers and restaurants, and updating common areas.

— Leveraging these investments will further elevate the shopping experience and reinforce
Simon as the destination of choice for both shoppers and retailers.

REINVESTING

Narrower in scope, but no less significant, is the renovation and updating of our properties.

— These projects include upgraded food courts, customer amenities, new flooring, skylights,
fresh lighting, enhanced entrances, painting, new RMUs, holiday décor, graphic and parking
deck improvements, and more.

— This ongoing assessment of our portfolio underscores our leadership in identifying and
prioritizing renovation opportunities.
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THE SHOPS AT CLEARFORK

FT. WORTH, TEXAS

This 500,000-square-foot,
open-air luxury shopping, dining,
and entertainment destination
opened in 2017. Part of an exciting
new mixed-use development in
the heart of Ft. Worth, it offers
distinctive home furnishings and
retail as well as a mix of unique
regional and national restaurants.
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THE SHOPS AT SYOSSET PARK

LONG ISLAND (METRO NEW YORK), NEW YORK

Located in the idyllic setting of
Oyster Bay, New York, The Shops
at Syosset Park will be the retail
component of a world-class,
master-planned, mixed-use
development slated to open
Holiday 2020.




DENVER PREMIUM OUTLETS

THORNTON (DENVER), COLORADO

Featuring 80 designer and name-brand outlets, this
328,000-square-foot center is currently under construction
and scheduled to open late September 2018. It will serve
the metropolitan Denver market, one of the fastest-growing
and economically vibrant cities in the nation.



THE HAVEN

SOUTHERN CONNECTICUT

This 235,000-square-foot center will feature a highly curated
tenant mix of the world’s finest brands. It will serve the entire
metropolitan New Haven market from its breathtaking waterfront
site directly on Long Island Sound.



SIMON PREMIUM OUTLETS — GROUND UP

TULSA PREMIUM OUTLETS

JENKS (TULSA), OKLAHOMA

This 325,000-square-foot center will feature 80 designer and
name-brand outlets. It will open in Fall 2020 to serve the Tulsa
metropolitan area of approximately one million people.

Located south of downtown Tulsa on Creek
Turnpike at EIm Street in the affluent city of Jenks
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EXPANSIONS




AVENTURA MALL

NORTH MIAMI BEACH, FLORIDA

This popular shopping destination recently
added 212,000 square feet of retail shops
and restaurants.

BREA MALL

BREA (LOS ANGELES), CALIFORNIA

North Orange County’s long-time, fashion-focused
retail destination, Brea Mall is broadening its appeal
with exciting new mixed-use venues.




BURLINGTON MALL

BURLINGTON (BOSTON), MASSACHUSETTS

Serving affluent northwest Greater Boston,
Burlington Mall continues to elevate its
distinctive retail, dining, and entertainment
experience with the addition of even more
innovative, first-to-market concepts.

DADELAND MALL

MIAMI, FLORIDA

One of the top-performing regional malls in
the country, Dadeland Mall is known around
the world as a premier shopping destination.




DEL AMO FASHION CENTER

TORRANCE (LOS ANGELES), CALIFORNIA

Del Amo Fashion Center is the largest shopping
center in the western U.S.

KING OF PRUSSIA

KING OF PRUSSIA (PHILADELPHIA), PENNSYLVANIA

A crown jewel in the Simon portfolio, King of
Prussia boasts more retail space than any other
shopping attraction in America and is consistently
ranked among the top 10 centers in the country.




SIMON MALLS — EXPANSIONS

LAPLAZA

MCALLEN, TEXAS

One of Simon’s highest-grossing malls in the
country, La Plaza benefits from the robust buying
power of thousands of Mexican nationals living

just minutes away.

Anchored by Dillard’s, Macy’s, Macy’s Home & Children’s
Store, and JCPenney

221,000-square-foot expansion added 25 new retailers,
including Zara, Old Navy, Forever 21, and H&M, as well
as five signature restaurants

Texas de Brazil is now open, with Buddy V’s, Yard House,
and Palenque Grill coming soon

Complete interior and exterior renovation with the addition
of two parking garages

MIDLAND PARK MALL

MIDLAND, TEXAS

A strong, diverse retail mix attracts shoppers far
beyond the primary trade area, making Midland
Park Mall a premier shopping destination in the
West Texas market.

Plans include two new restaurants and a new, larger Dillard’s
store, as well as a new-to-the-market, large-format retailer

Construction is expected to start in 2018 and be completed by
Summer 2020

Currently anchored by two Dillard’s locations and JCPenney

636,000 square feet of selling space encompasses more than 80
specialty stores, including Aéropostale, PINK, and ULTA Beauty

Genghis Grill, Fuddruckers, Longhorn Steakhouse, and Bubba’s 33
spice up the mall’s dining options
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NORTHGATE MALL

SEATTLE, WASHINGTON

A favorite shopping destination since the 1950s,
Northgate Mall is continuously evolving to
meet the needs of its surrounding revitalized
community and beyond.

OCEAN COUNTY MALL

TOMS RIVER (METRO NEW YORK), NEW JERSEY

A pillar of the community and only enclosed
shopping center in Ocean County, the mall
has been a place for friends and family to shop,
dine, and play together for more than 40 years.




ORLAND SQUARE

ORLAND PARK (CHICAGO), ILLINOIS

This preeminent shopping destination in
Chicago’s southwestern suburbs continues to
mirror the dynamic growth and success of its
sophisticated, affluent trade area.

PHIPPS PLAZA

ATLANTA, GEORGIA

Phipps Plaza, combined with Lenox Square,
is the destination for upscale shopping in Atlanta.




ROSS PARK MALL

PITTSBURGH, PENNSYLVANIA

Pittsburgh’s style destination of choice, Ross
Park Mall is set to undergo a comprehensive
redevelopment that will change the center’s
footprint and add more unique, first-to-market
retail, entertainment, and restaurants offering
outdoor seating.

THE SHOPS AT RIVERSIDE

HACKENSACK (METRO NEW YORK), NEW JERSEY

Completion of a transformative redevelopment
in Fall 2019 will establish three distinctive
environments—The Collection, a spectacular
luxury oasis; lifestyle and home furnishings;
and entertainment and dining—creating one
exceptional shopping destination that reflects
the area’s refined lifestyle.




SOUTHDALE CENTER

EDINA (MINNEAPOLIS), MINNESOTA

The nation’s first regional indoor shopping center
is transforming into a new live/work/play/shop
destination featuring stunning architectural details
and innovative customer amenities that will redefine
the shopping, dining, and hospitality experience.

TOWN CENTER AT BOCA RATON

BOCA RATON (MIAMI), FLORIDA

A new exclusive luxury concourse between
Bloomingdale’s and Saks Fifth Avenue will elevate
South Florida’s top shopping destination to an
even higher level. Opulent architectural detailing
and amenities will complement the center’s
already enviable collection of luxury brands and
department stores.




WOODFIELD MALL

SCHAUMBURG (CHICAGO), ILLINOIS

Offering the most distinctive collection of E - W A o
shopping, dining, and entertainment in the o . \ il
Great Lakes region, Woodfield Mall features :
more than 300 stores and restaurants.

DESERT HILLS PREMIUM OUTLETS

CABAZON (PALM SPRINGS), CALIFORNIA

The most extensive portfolio of outlet offerings
on the West Coast and an ascendant luxury profile
make Desert Hills the highest-performing outlet
center in the western U.S.




TORONTO PREMIUM OUTLETS

HALTON HILLS (TORONTO), ONTARIO, CANADA

Canada’s first upscale outlet shopping destination
and one of the highest-performing outlet centres
in North America, Toronto Premium Outlets will
open a 144,000-square-foot Phase 2 expansion

in late November 2018.

CONCORD MILLS

CONCORD (CHARLOTTE), NORTH CAROLINA

Concord Mills is the largest shopping and |- kil
entertainment destination in the Carolinas, i Eb 2|
serving Cabarrus, Mecklenburg, and other
surrounding counties.




THE MILLS AT JERSEY GARDENS

ELIZABETH (METRO NEW YORK), NEW JERSEY

The planned expansion of The Mills at
Jersey Gardens will add new luxury outlet
brands, dining, and entertainment to the
center’s already impressive footprint of
200+ stores and 1.3 million square feet. Sy,

SAWGRASS MILLS

SUNRISE (MIAMI - FT. LAUDERDALE), FLORIDA

Sawgrass Mills is America’s largest outlet,
value retail, and entertainment destination,
attracting shoppers from around the world.
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REINVESTING



UNDER WAY

Aventura Mall

Barton Creek
Square

Circle Centre Mall

Copley Place

Del Amo
Fashion Center

Gurnee Mills’

Katy Mills’

King of Prussia

Northshore Mall

The Shops
at Riverside

Town Center
at Boca Raton

West Town Mall

Woodbury Common
Premium Outlets’

Woodfield Mall



PLANNED

ABQ Uptown

Cielo Vista Mall

Dadeland Mall

The Falls

Fashion Valley

Livingston Mall’

The Mall at
Tuttle Crossing’

Ocean County Mall

Ontario Mills’

The Outlets at Orange”™

Rockaway Townsquare’

Sawgrass Mills

Smith Haven Mall

Stoneridge
Shopping Center’

Tacoma Mall







MALLS

Del Amo Fashion Center
Torrance (Los Angeles), CA

The Galleria
Houston, TX

King of Prussia

King of Prussia (Philadelphia), PA

The Mall at Rockingham Park

Salem (Boston), NH

Plaza Carolina
Carolina (San Juan), PR

Prien Lake Mall
Lake Charles, LA

Southridge Mall’
Greendale (Milwaukee), WI

Stanford Shopping Center
Palo Alto (San Jose), CA

Tacoma Mall
Tacoma, WA

Tyrone Square
St. Petersburg, FL

SIMON PREMIUM OUTLETS

Allen Premium Outlets’
Allen, TX

Gulfport Premium Outlets’
Gulport, MS

Premium Outlets Montréal
Mirabel, Quebec, Canada

Waterloo Premium Outlets’

Waterloo, NY

OTHER OUTLETS

Gaffney Outlet Marketplace

Gaffney, SC

THE MILLS

Gurnee Mills
Gurnee (Chicago), IL

Ontario Mills
Ontario, CA

Opry Mills’
Nashville, TN

Sawgrass Mills
Sunrise (Miami - Ft. Lauderdale), FL

The Colonnade Outlets
at Sawgrass Mills’

Sugarloaf Mills’
Lawrenceville (Atlanta), GA






A global leader High-quality

in retail real estate and S&P 100 Company po rtfolio

Encompasses the entire retail
$86 bi"ion spectrum, including Simon Malls,
Approximate total market capitalization Simon Premium Outlets, and The Mills
$55 billion >$60 billion
Approximate equity market capitalization Annual retail sales generated

by U.S. properties

206

U.S. portfolio properties More t.hgn
$5.5 billion
182 m|"|on Annual consolidated revenues
Square feet of GLA
U.S. PORTFOLIO INTERNATIONAL PORTFOLIO U.S. OPERATIONAL STATISTICS
—Simon Malls: —19 Simon Premium Outlets Occupancy
107 properties comprising in Canada, Japan, Korea, Malls & Simon
121 million square feet Malaysia, and Mexico Premium Outlets 94.6%
. . . . . The Mills 98.3%
—Simon Premium Outlets: —9 Designer Outlets in Austria,
68 properties comprising Canada, France, Germany, Italy, Total Sales per Square Foot
30 million square feet the Netherlands, and the UK Simon Malls & Simon
he Mills: " ; | Premium Outlets $641
—The Mills: —9 million square feet tota The Mills $599

14 properties comprising

21 million square feet —21.1% interest in Klépierre,

a publicly traded real estate
company based in Paris with
a portfolio of high-quality
shopping centers in 16
countries in Europe



SIMON MALLS
President, Simon Malls, and Chief Administrative Officer, SPG
John Rulli | (317) 263-2365 | jrulli@simon.com

Chief Operating Officer, Simon Malls
Michael E. McCarty | (317) 685-7333 | memccarty@simon.com

LEASING

Luxury Leasing
Vicki Hanor, Senior Executive Vice President and Managing Director of Luxury Leasing
(212) 745-9633 | vhanor@simon.com

New England - Mid Atlantic

Jon Murphy, Executive Vice President | (212) 745-9607 | jonmurphy@simon.com
Northeast - West - New Business

Eric Sadi, Executive Vice President | (212) 745-9602 | esadi@simon.com
Southeast - Midwest

Sharon Polonia, Executive Vice President | (317) 263-2201 | spolonia@simon.com

Southwest
Mike Nevins, Executive Vice President | (317) 263-2308 | mike.nevins@simon.com

Lease Services
Norm Finbloom, Senior Vice President | (317) 263-2303 | nfinbloom@simon.com

SPECIALTY LEASING

Executive Vice President

Marla Parr | (317) 263-7983 | mparr@simon.com

New England - Northeast

Shannon Spahr, Senior Vice President | (317) 263-8104 | sspahr@simon.com
West - Southwest

Joe Gerardi, Vice President | (317) 263-7796 | jgerardi@simon.com
Southeast - Mid Atlantic

Ralph Higley, Vice President | (317) 264-2878 | rhigley@simon.com

Central - Midwest

Jannis King, Vice President | (317) 263-7170 | jking@simon.com

National Accounts

Jeff Hawkins, Senior Vice President | (317) 263-7625 | jhawkins@simon.com
Matthew Mahar, Vice President | (317) 264-3092 | mmahar@simon.com

DEVELOPMENT

Executive Vice President, Corporate Real Estate Development
Mark Silvestri | (973) 403-3178 | msilvestri@simon.com

Big Box & Theatre Development and Peripheral Development/Land
Sundesh Shah, Senior Vice President | (317) 263-2443 | sshah@simon.com



SIMON PREMIUM OUTLETS

Chief Executive Officer
Stephen Yalof | (212) 745-9650 | stephen.yalof@simon.com

LEASING

Larry Weinstein, Executive Vice President | (973) 403-3183 | lweinstein@simon.com

Peter Baxter, Executive Vice President, Luxury Leasing | (212) 745-9634 | pbaxter@simon.com
Brad Cole, Senior Vice President | (973) 403-3193 | bcole@simon.com

Phil Ende, Senior Vice President | (973) 403-2599 | pende@simon.com

Christine Schnauffer-Mansfield, Senior Vice President | (973) 403-3191 | chschnauffer@simon.com

SPECIALTY LEASING
Cody Huffman, Senior Vice President | (973) 364-6503 | chuffman@simon.com

DEVELOPMENT
Danielle DeVita, Executive Vice President | (973) 403-6810 | ddevita@simon.com

THE MILLS

President
Gregg M. Goodman | (301) 968-6205 | ggoodman@simon.com

LEASING
Gary Duncan, Executive Vice President | (301) 968-6464 | gduncan@simon.com

SPECIALTY LEASING
Karen Schubert, Director, National Accounts | (847) 263-2415 | kschubert@simon.com
Angela Motamedi, National Accounts Manager | (678) 847-5000 | amotamedi@simon.com

DEVELOPMENT
Jocelyn Gubler, Vice President | (301) 968-6282 | jgubler@simon.com

BIG BOX DEVELOPMENT
Scott Hopper, Senior Vice President | (847) 263-2471 | shopper@simon.com

COMPANY INFORMATION
Simon Property Group

225 West Washington Street
Indianapolis, IN 46204

(317) 636-1600

simon.com

INVESTOR RELATIONS
NYSE:SPG
ircontact@simon.com
(800) 461-3439
investors.simon.com












SIMON’

225 West Washington Street Indianapolis, IN 46204 (317) 636-1600 simon.com

Simon is a global leader in retail real estate ownership, management and development and an S&P 100 company (Simon Property Group, NYSE:SPG).



